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= A Whether you're remodeling your

X < 1 home or repairing your car, DIY’'ing
it isn't always the best approach.
Digital marketing is no exception:
You can run an in-house operation
for a while, but not forever. Your business’s future and
success are dependent on your ability to reach out to
potential customers, attract and engage them, and
convert them into paying customers. Has your busi-
ness plateaued? Here are some signs you need a digital

agency.

Everyone makes mistakes, especial-
ly when trying out new marketing
strategies. However, when your
small business is putting its reputa-
tion (and money) on the line to experiment with new
digital marketing strategies, making certain mistakes
can be (literally) costly. With that in mind, let’s look at 5
of the most common local marketing fails and how to
avoid them.

5 Local Marketing Fails to Avoid

Cracking the Code to Creating Great ]5
Local Content

Q ! .. | In the past, local marketing was
<\ <l easy. You paid for a listing in the
: -ﬁ-—T )= Yellow Pages, printed flyers, and
— possibly placed an ad in the local
newspaper. Then came web marketing and everything
changed. Content is now King, and creating compelling
local content is just as essential as oxygen. But creating
content can be easy once you've cracked to creating
content that Google loves and your audience can relate

to. Read on to learn more!

If only more people were aware of
e v ﬁb | my existence...but my industry is so
f z i i §_‘§” competitive that it's impossible to

stand out. This is the most common
issue we hear from business owners. But standing out
is easier than you think! So let’s get right into it. If you're
wondering how to get more eyes on your business,
we're sharing our best ideas you can try to stand out in
a sea of samesies.

Standing Out Among Your
Competitors

Welcome To
LocalWelMlagazine

Thanks for checking out our online
marketing resource guide for small
business. Each month we cover topics
that resonate with local businesses just
like yours.

Our goal is simple. We want to enable
you to do big things online, and it all

starts by breaking down the complex-
ities of marketing your business online.

It doesn’t matter if you're just starting
out, or an established business owner in
your local community, you can always
benefit from increasing your brand'’s
visibility online.

To your success,

Karen Estrin
LocalWerx

BROUGHT TO YOU BY [

LocalWerx is a leading small business marketing
service in the Phoenix area. We help small
businesses build “marketing machines” to
connect with more customers online.

If you want to build your business, you need to
market, it's that simple. But you can lose
thousands of dollars if you don’t know what you
are doing. So we urge you to take action with
some of the strategies we recommend.

For a more “hands off” approach, we offer
affordable solutions that can deliver results. We
hope you enjoy this issue of LocalWerx
Magazine and feel free to reach out to us
anytime.


https://reachmail.com/solutions/transactional/welcome-email-marketing-optimization
https://www.wordstream.com/blog/ws/2017/06/29/email-marketing-statistics
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Signs You Need A

DIGITAL MARKETING

i AGENC

You can only get so far by doing it all yourself.

Whether youre remodeling your home or repairing your car, DIY'ing it isn't always the best ap-
proach. Digital marketing is no exception: You can run an in-house operation for a while, but not
forever.

Your business'’s future and success are dependent on your ability to reach out to potential custom-
ers, attract and engage them, and convert them into paying customers. Without digital marketing,
this is extremely difficult, if not impossible.

So, what are some signs it's time to chat with a digital agency?

If your digital marketing efforts aren't delivering the results youd hoped for, it may be time to hire
an agency. Other signs that you should hire a digital marketing agency include:



1. IT'S BROKEN

When you first started your business, you had
to do everything yourself or with a small team.
[t worked for a while: you came up with great
ideas, generated leads, and increased your sales.
Then something strange happened: website
traffic slowed, leads dried up... Whatever got you
this far has broken down.

At this point, you need new ideas and new peo-
ple to help you come up with and carry out a
plan that will get you the results you want. This
1s another sign to consider hiring a digital mar-
keting agency to help you take your business to
the next level.

2. YOU'RE OVERCOMMITTED

With everything on your plate, you probably
don't have enough time to create a comprehen-
sive digital marketing strategy.

Let's be honest. Digital marketing is a time-con-
suming endeavor that includes SEO, content
marketing, website updates, social media man-
agement, email marketing, and analytics. Unless
you have the extra time and resources to learn
how to become a bonified marketing expert,
then hiring an agency while you focus on your
core business is probably a more productive use
of your time.

3. YOU'RE OUT OF YOUR LEAGUE

You know your business and industry inside
and out, better than anyone right? But youTe
no digital marketing guru. You are not equipped
with the skills, or experience necessary to devel-
op and roll out a digital marketing strategy that
is likely to succeed. And that's okay. Youre bet-
ter off allocating your time & resources to the
business you've created. Website development,
graphic design, content creation, SEO, analytics,
social media, technology, and a variety of other
tools are all play a role in digital marketing and
all tied together.



4.YOU COULD NOT CARE LESS

6. YOU'RE ON A TIGHT BUDGET

You recognize the value of digital marketing for
your company, but you don't understand how
it works or how it's done, or you simply don't
care. Youre no dummy, you know it works and
you want results. But you can't or don't want to
be involved in the process of getting them. So
If digital marketing isnt’ your jam an youd rather
spend your time on other parts of your business,
then it may be time to delegate it to an agency
with a passion for digital marketing.

5. RETURN ON INVESTMENT IS
UNDERWHELMING

Digital marketing can be a roller coaster, es-
pecially nowadays. Your marketing needs to
evolve as the web evolves. So setting up mul-
tiple traffic streams to keep a steady flow of ea-
ger buyers incoming to your business is the way
to go but unfortunately the rock solid strategies
you've used just a couple years, or even months
ago aren't driving customers to your business
like they used to. And now your bag of tricks
isn't generating the ROI it once was, and youre
out of ideas.

This is yet another sign it's time consult with an
agency. A good digital marketing agency will
track your ROI so you can cut wasteful spending
and optimize your campaigns while suggesting
fresh new ideas that are working for local busi-
nesses right now.

You can't grow your business without market-
ing. Let's just make that clear.

This normally means 1 of 2 things. A small bud-
get could mean that the business doesn't un-
derstand how important digital marketing is or
that it doesn't make enough money to spend on
digital marketing.

Working with a marketing agency does not have
to be expensive. In fact, it can be much more ex-
pensive building/maintaining an in-house mar-
keting department. A dedicated space, skilled
staff, ongoing training, salaries and benefits, spe-
cialized technology, and other costly compo-
nents are all required for an in-house operation.

This is where a reputable digital marketing agen-
cy shines because they'll already have the team
in place, tools, and expertise ready to go from
day one and you don't have to worry about
training, paying salaries or providing benefits.




7. YOU NEED MORE TARGETED
TRAFFIC

8. THE COMPETITION IS

WINNING

A slow flow of new leads and customers indi-
cates a less than optimal digital marketing strat-
egy. Maybe you're using the incorrect channel
or channel combination. Perhaps your website
is out of date, your content isn't engaging visi-
tors, or your social media activity is insufficient.
You might be targeting the wrong people

These are just some of the many challenges
that a digital marketing agency takes on in order
to help you reach your target demographic and
bring in more business.

.....

When your competitors’ websites and blog posts
rank higher than yours in Google search results
and you can't avoid their social media activity,
you know they're beating you. Clearly, they're
spending a lot of money on digital marketing to
expand their business and capture customers
and sales that could be yours.

Consider it a wake-up call. You can do it if they
can. But chances are you won't be able to do it
alone. To get there, you'll need the right com-
bination of content creation, citation and link
building as well as social media, and analyt-
ics support. This is where an agency comes in
handy.
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9. YOUR WEBSITE REQUIRES AN
OVERHAUL

10. YOU CAN'T CREATE ENOUGH
CONTENT

Your website is the public face of your compa-
ny. Customers visit it to learm more about your
products and services and to make purchasing
decisions. A well-designed, user-friendly website
iImproves their interaction with your brand and
speeds up the conversion process. An out-of-
date, broken, or confusing website turns them
off and undermines your brand's credibility.

An outdated appearance, low Google rankings,
dwindling traffic, incorrect information, infre-
quent content publication, and technical diffi-
culties are all serious issues that should be ad-
dressed right away.

Do Il really need to say it? Okay, fine... Content
IS King. Now more than ever. Content and en-
gagement is how Google measures success. If
you go two to three weeks without creating and
publishing new content, you need additional
help. A lack of fresh content harms your web-
site’'s Google ranking and significantly reduces
user engagement. When there’s nothing inter-
esting to follow, followers leave and don't come
back.

You should be adding new content to your
website on a weekly and daily basis for social
media. This content should be interesting, rel-
evant, and useful to your intended audience. If
you find yourself falling behind, it's time to hire a
digital marketing agency.
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11. YOU AREN'T MEASURING RESULTS

One of the major advantages of digital marketing over traditional marketing is analytics. You can
track, measure, and analyze the performance of your marketing campaigns using digital marketing
to determine what works and what doesnt. This knowledge enables you to tailor your efforts in
order to maximize your results and budget.

Is your digital marketing strategy producing results? Are your efforts bearing fruit? You're wasting
time and money if you don't know, and you need an agency.

Wrapping up,

In today’s online world, establishing a solid digital marketing strategy and understanding how to
apply it is pretty much essential for your success of your campaign. You may be a determined do-
it-yourselfer, but unless you are well versed in all forms of digital marketing, you will require the
expertise of an agency sooner or later. In the long run, acting sooner will save you more time and
money.



Everyone makes mistakes, especially when trying out new marketing strategies. However, when
your small business is putting its reputation (and money) on the line to experiment with new digital
marketing strategies, making certain mistakes can be (literally) costly.

With that in mind, let's look at 5 of the most common local marketing fails and how to avoid them.



1. A User Experience That is Focused on You Rather Than Them

A website's visual impact is important, but it also needs to support an engaging and efficient cus-
tomer journey.

Your audience visits your site to solve their problems and alleviate their pain points, not to learn
about your products. Your products could be the solution to their problems but theyre not picking
up what you're putting down.

So, if you have a lot of visitors to your site but they aren't converting the way you want them to, it's
time to take a step back and evaluate your user experience.

Consider a Home Page refresh, new Landing Pages, or an update to your payment options or
check-out process, as examples.

According to recent Bain research, companies that excel at Customer Experience grow revenues at
a rate that is 4%-8% higher than the market average.
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2. Reluctant to Experiment With New Marketing Channels

Marketing is constantly evolving, and the only way to effectively promote your business on a con-
sistent basis is to keep up with the changes and be open to trying new marketing activities.

However, many small business owners make the mistake of focusing solely on one, relatively sim-
ple marketing technique. For example, they may build a following on Instagram and believe they
can avoid using other marketing methods.

So, what happens if your target audience unfollows you on [G? It may appear unlikely that such
a thing could occur, but it is possible. Trends pass us by. Websites that were popular yesterday are
no longer available. You must plan ahead of time and do everything possible to spread the word in
multiple ways. That doesn't mean you should spend all of your time marketing, but it does mean
you should diversify.
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3. You Haven’t Claimed Your Social Media Pages Yet

You don't have to be active on every social media site out there. What you should do is spend a
few minutes claiming your business name on all relevant sites and posting some basic information
about your business. If a potential customer searches for you on Instagram, you want them to find
accurate information, such as your address, phone number, email address, and business hours.

If you don't claim your business, your leads may end up on a page run by a stranger, someone who
isn't looking out for your best interests. So a few minutes now can save you a lot of trouble later.




4 You Are Not Managing
Your Reviews.

Local businesses rely heavily on online
reviews. People who frequent your busi-
ness can easily leave reviews on sites like
Yelp, Angi, and Google. According to re-
search, more than 80% of all consumers
rely on online reviews before making a
purchase, but many local business own-
ers don't do everything they can to en-
sure that their reviews are beneficial

The first step is to claim your business
listing on all local review sites. Custom-
ers can leave reviews even if a business
hasn't created a listing, so you might be
surprised at how many reviews you have
if you haven't checked. Check your exist-
ing profile to ensure that all relevant in-
formation, such as your contact informa-
tion, hours, and prices, is correct.

The second step is to devise a system for
responding to reviews. It's a good idea to
keep an eye on your accounts. Positive
reviews can be responded to with a sim-
ple thank you, but negative reviews re-
quire a bit more finesse. Responses that
remain positive are the most successful. If
possible, try to take the conversation of-
fline and do whatever you need to do to
resolve the situation.



9. You Are Not Being Consistent With Your Brand

Everything you do online has an impact on your brand. If you have more than one person post-
ing on your behalf, whether on your blog, website, or social media, you must have a well-defined
strategy in place to ensure that everything associated with your company reflects your brand. That
1s, your colors and fonts should be consistent with your logo. However, it also implies that the tone
of what you post must be consistent with the personality of your brand.

Creating a customer profile can assist you in identifying your core customers and tailoring your
brand to them. Consider the tone of some major corporations, such as Red Bull and Rolls Royce.
Red Bull employs brash, hip language that reflects their brand and audience, whereas Rolls Royce
employs elevated language that addresses their core customers.

The good news is that these five errors are simple to correct. If you notice any of these flaws in your
own marketing efforts, take the time to correct them and get back on track. Your company will be
grateful in more ways than one!




CRACKING THE CODE

TO CREATING GREAT
LOCAL CONTENT

In the past, local marketing was easy. You paid for a listing in the Yellow Pages, printed flyers, and
possibly placed an ad in the local newspaper. People were aware of who you were and where
you were.

Then came web marketing and everything changed. At first, the advice was to focus on general
keywords. However, Google and other search engines’ algorithms have evolved over time. They
now prioritize local search above all else.

Why does that matter? In short, creating compelling local content is not optional. It is as essential
as oxygen. You need to demonstrate to potential clients that you are an active participant in the
neighborhood, which requires you to go beyond simply providing an address.




['ve already written a lot about local marketing, but
[ think it's important to include a short summary of
how to optimize your website and content for local
search. Keep these things in mind:

I

oT,

. . JL skl T,

Optimize your site for mobile
search and make sure it looks
great on mobile devices.

. Optimize your site for local

voice searches and “near me”
searches.

|

highly relevant to your business.
The name of your city, state, or

Choose local keywords with a
high search volume that are

Obtain links from important local
sites to your site. Remember that
when it comes to link building,
quality trumps quantity. To build
your local SEO “cred,” focus on lo-
cal business guides, the Chamber
of Commerce, and related local
businesses.

neighborhood, as well as key-

l

words relevant to your business,
are the best local search words.

[

.;. i portant geographic information

Use rich snippets to include im-

in your Google search results.

W

Encourage your customers to
leave reviews and link to your
review pages on your website.
Customer testimonials, which
go into a bit more depth than
reviews, are also very important.

Following these tips will help you get started, but you'll still need to create compelling local content
to attract customers.




Once your site has been optimized for local searches, you should concentrate on creating local
content. This entails more than simply incorporating local keywords into general content. You'll
need to demonstrate to site visitors that youre a part of a local community.

HERE ARE A FEW SUGGESTIONS TO GET YOU STARTED.

1. Determine your audience’s interests
and then write about them. Of course, you
don't want to stray too far from your business,
but there's nothing wrong with getting excit-
ed about topics that are important to your au-
dience. You could, for example, write about an
upcoming community event or the year's first
major storm. If you already have a customer
avatar, this should be even easier.

2. Write a blog about local events. Local
events are important in every community, from
small rural towns to large cities. As a business
owner, you should be aware of these events and
look for ways to write about them that are rel-

evant to your company. It will be simple if you
plan to sponsor a booth at your local fair.

However, local charity events and holiday cele-
brations allow you to talk about your communi-
ty and why you love it.

3. Create case studies that are relevant to
local prospects. One method is to create an
‘insider’s guide to..." that demonstrates your
knowledge of the area. A landscaper in South-
e California, for example, might discuss the
risk of wildfires or provide advice on how to get
rid of black widow spiders.



4. Discuss local news. Use news image. Did
your neighborhood Little League team advance
to the playoffs? Was your town featured na-
tionally somehow? [s there going to be a new
business in town? Any of these things could be
turned into blog posts, and they're especially ef-
fective if you can find a natural way to connect
the story to your business.

Staying connected to your community online is
a great way to get ideas for local content. You
could like your local Chamber of Commerce on
Facebook, subscribe to your local newspaper,
and go to the library to see what new flyers have
been posted on the bulletin board.







