
LOCALWERX
MARKETING MASTERMIND

Plan. Execute. Amplify. Review. Leverage.



4Ps of Marketing

What you sell. 
Physical goods, services, consulting.

How much you charge. How that impacts how your customers view your
business. (high-dollar; value-based.)

Where you promote your product or service. Where your ideal customers
go to find information about products/services they need. 

How your customers find out about you. The strategies you use to drive
awareness for your product/service.
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PEARL METHOD
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Plan 
Weekly topic or theme

Message. Method. Medium

Extend your marketing to
additional channels

Create the functionality to
support your plan.

Analyze your efforts to
determine what worked

Extend your marketing to
additional channels

Adjust upcoming plans
based on past experience

Amplify

Execute

Review

Amplify

Leverage



Plan01

Campaign
Message

13 week cycle
One product/offering or campaign theme
12 features/benefits create a weekly topic or theme
Plan your campaign. High level: Message. Method. Medium
Plan your weekly topics/messages: feature, benefit to client,
resulting value

Resources
you'll need

campaign copy
email platform
printed marketing pieces
designer
distribution (networking events, facebook ads, etc.
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Prepare your
campaign

write marketing copy (emails, print pieces, etc.)
create & deploy lead capture form
outsource design
send print pieces to printer


